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LinkedIn is the most used social 
media platform amongst 
Fortune 500 Companies.

91% of marketing executives 
list LinkedIn as the top place to 

find quality content.

75% of hiring managers report 
looking at LinkedIn Profiles to 

learn about a candidate’s 
background.

50% of hiring managers will 
decide whether to move 

forward with a candidate’s 
application based on their 

LinkedIn Profile

Why LinkedIn?

https://foundationinc.co/lab/b2b-marketing-linkedin-stats https://Students.linkedin.com

https://foundationinc.co/lab/b2b-marketing-linkedin-stats
https://students.linkedin.com/


Is Not Your Typical Social Network

Your Linkedin profile is your professional resume that never sleeps—

If you wouldn’t be willing to bring it (or share it) during an interview, you 
probably shouldn’t include it on your LinkedIn Profile.



The Anatomy of a                                 Profile…

Professional 
Headshot

Ø Avoid posting pictures that are selfies and or 
cropped out from a group outing.

Ø Not including a picture is an easy way to get 
overlooked.

Members with Profile 
Pictures get  14X more 

profile views on 
average.

https://students.linkedin.com

https://students.linkedin.com/


The Anatomy of a                                 Profile…

What’s your Header strategy?

Recruiter Strategy
Key words that 

will show up in a  
job search.

Impact Strategy
Communicating 

what your 
superpower is as 

a professional.

Directional 
Strategy

highlighting the 
direction that you 

are going in.

If you don’t craft your own headline, it will default to your job title.



The Anatomy of a                                 Profile…

Directional Strategy



The Anatomy of a                                 Profile…

Creative Impact Strategy 



The Anatomy of a                                 Profile…

Impact Strategy

Recruiter Strategy



The Anatomy of a                                 Profile…

Triple Threat



Let’s Practice…

• Pair Up with One Other Person

• Prompt
“This is a short, memorable professional ‘slogan.’ It’s the one 
thing you want a recruiter, hiring manager, or future co-worker 
to know about you. Tell them what you’re excited about now –
and if you can say it succinctly – the great stuff you want to do 
in the future. For example: “Honors student seeking marketing 
position” or “Engineer building game-changing consumer 
products.”

Message from the LinkedinGuys



The Anatomy of a                                 Profile…

Summary Section



The Anatomy of a                                 Profile…

If you write any articles, 
comment, like or share 
any information it will 

show up on your activity 
section (as well as on 

your connections 
homepage).

• Activity Section

Note: You do have the option to change your privacy settings.



The Anatomy of a                                 Profile…

Tips from the LinkedIn 
Student Handbook: 

Describe your skills and 
accomplishments in detail, 
such as internships, summer 
jobs, part-time gigs, 
and even unpaid work. 
Focus on skills learned, as 
opposed to tasks. For 
example, learning customer 
service skills as a cashier will 
be more important to 
employers than your ability 
to bag groceries. 



The Anatomy of a                                 Profile…



The Anatomy of a                                 Profile…
Tips from the LinkedIn Student 
Handbook: 

Include a minimum of five skills, whether 
learned in class or from jobs. 

• Skills help recruiters find you and 
discover where you shine.

• Include general and specific keywords, 
as well as both your hard and soft 
skills. For example, you may include, 
“Leadership” and “Microsoft Excel.” If 
you include “Marketing,” consider 
getting more specific with, “Email 
Marketing.”



Highlight Projects from Class, Internships, 
Volunteering & Work

The Anatomy of a                                 Profile…
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How Do I Go About Connecting on                          ?

- Knows you on a personal level 
- Trusted sound board
- Likely a family member or friend

- Well connected individual
- Demonstrates willingness to make connections on your behalf
- Likely alumni, past internship advisor, or professor

- Offers superior insight on a specific industry
- Can give an unbiased opinion
- Likely an alumni contact, professor, or family contact

The Advocate

The Strategic “In”

The Subject 
Matter Expert

https://students.linkedin.com

Would You 
be willing 
to connect 

me?

Where have 
professionals 
with my skills 

been most 
successful?

How can I find 
positions that 
align with my 
core values ?

https://students.linkedin.com/


Break Out of Your Silo 
Don’t make the mistake of waiting until you need a job 

to start building your network. Building relationships and 
finding a job takes time. Break out of your comfort zone—
and college silo—to lay this groundwork early on. Share 
your goals with friends, family and co-workers so they 

know how to help you.

Build Your Own Board of Advisors
Reap the benefits of your network by selecting 

a handful of people you trust and can lean on for 
straightforward advice. After selecting your “board,” 
reach out with tailored questions. Consider utilizing 
LinkedIn's Alumni Tool to reach out and build your 

board of advisors. 
Nurture Your Current Network 

Deepening ties with past and present mentors and 
professors will increase the value of your network. 
Be sure to add these people as Connections, and 

send friendly LinkedIn messages every few months. 
Offer up your assistance, if it seems relevant. It might 

sound simple, but these small gestures will add up 
to future successhttps://students.linkedin.com

BUILDING

RELATIONSHIP

STRATEGIES

https://students.linkedin.com/


Don’t Do

qHalf-way complete your 
Profile

qUse your profile like it is a 
typical social network

qSend multiple requests to 
people you don’t know

qOveruse buzzwords

q Include a Personalized 
Invitation When 
Connecting

q Join Professional Groups of 
Interests

q Pay Attention to Detail 
(Grammar, etc)

q Keep Your Profile Updated



LinkedIn Tools and Settings

Job Search
Recruitment

Learning Center

Groups

Articles



Create a Unique URL



In a Google search your 
LinkedIn profile will be 
among the top of the list. 
You have the opportunity 
to decide how your 
public profile is viewed.



Understanding 
The Alumni 

Tool







Job Search









Wait… But there is More!

Make sure you signed in 
and included your e-
mail. I will be sending 

you a link to the LinkedIn 
Student Handbook!



Contact Information:
Joslyn Johnson
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Joslyn.Johnson@Stanford.edu


